MEMBERSHIP AND SUPPORTERS’ CLUBS
WHAT A SEASON TO BE A CITYZEN. AND IT SEEMS THAT MANY PEOPLE AGREE,
WITH THE COMMUNITY GROWING BY 74% IN 2018-19. WHEREVER THEY ARE IN
THE WORLD, WE WANT CITYZENS TO HAVE THE BEST POSSIBLE EXPERIENCE,
AND SO WE HAVE SIGNIFICANTLY SCALED UP OUR IN-PERSON ENGAGEMENT
IN KEY MARKETS, AS WELL AS OFFERING NEW WAYS FOR FANS TO ENGAGE
WITH US THROUGH OUR DIGITAL AND SOCIAL CHANNELS.
This year, members were given the opportunity to vote on a range of initiatives. These
included the Etihad Player of the Month and Player of the Season – with both receiving
a record number of votes – along with alternative designs for the 125th anniversary shirt
and the Trophy Tour destinations. A highlight for many was a chance to vote on the
design of the banners to be unveiled at Wembley for the Carabao Cup Final, at which
photographs submitted by Cityzens also adorned the dressing room walls. Competition
winners were flown in from around the world to see games in Manchester, and from
Manchester to attend European away games. We also held a Cityzens v Supporters Club
match, played on the pitch at the Etihad.
Junior Cityzens were offered some unbelievable experiences, including taking part
in the Christmas photoshoot, grilling Vincent Kompany at a Junior Press Conference,
and leading the team out on matchdays throughout the season. Two young fans had the
surprise of their lifetimes when David Silva and Phil Foden turned up on their doorstep to
help decorate their house for Christmas before joining them for a back-garden kickabout.
2019 sees our Official Supporters Club (OSC) celebrate its 70-year milestone, having
been founded in 1949. By June this year, its membership had reached almost 22,000
members from 277 branches in 57 different countries. It grew its membership by 17%
in the last season alone.
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Ask any member of the OSC what’s most important and you’re likely to hear that it’s
about getting together with other City fans to watch and enjoy games, but it’s really
important to us to make their experiences supporting City better still.
To that end, we have worked with 210 branches (and counting) to produce custom
plaques for them, and as many as 50 branches welcomed the Premier League trophy
at their regular venues. City executives went on the road six times in 2018-19 to visit
OSC branches in Manchester. OSC members from around the world who visited the
Etihad Stadium this year were given the chance to put on their boots and step on the
hallowed turf for a ‘Play on the Pitch’ experience.
And of course, the OSC had a very special part to play in the Premier League Trophy
Parade in Manchester in May, presenting the Etihad Player of the Season award on
stage at the Trophy Parade, and driving through the city centre just behind the players
in their own bus.
City Football Schools, which offer coaching to young fans around the world, continued
their international growth, with two new programmes opening in Beijing and the first
ever joint Manchester City-New York City courses delivered in the US.
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Offering City Football coaching t o young fans around the world

CITY FOOTBALL
SCHOOLS
Growth in teams
competing
in the third Manchester
City Abu Dhabi Cup
tournament in the
UAE, with girls teams
represented for the
first time amongst the
1,800+ players

33

%
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%
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CITYZENS MEMBERSHIP PROGRAMME

INSIGHTS

Giving City fans a voice in the Club’s decisions

65%

year-on-year

ALMOST

GLOBETROTTING TROPHIES

GLOBAL FANBASE

TEAM EFFORT

Cityzens signed up around the world.
Growth was strongest in Brazil, India
and Algeria

Number of fans participating in
a total of 121 City Voice projects

To celebrate the success of the record-breaking 2017-18 season,
the two trophies were taken on a global tour, presented by Etihad
Airways, to visit fans in cities around the world. Club legends Paul
Dickov and Joleon Lescott also travelled with the trophies to meet
fans, host events and share their thoughts on an incredible season.
The trophies visited 28 cities in 14 countries, spending a total of 100
days on the Centurions Tour. Events were put on in each location,
including football festivals, City Live! match screenings and the
opportunity for fans to have their picture taken with the silverware.
To mark the end of the 100 days, fans from China, India, Brazil and the
UAE were invited to the Etihad Stadium for a finale event in December,
where they watched a match and met their favourite City players.

SOURCE: Manchester City

Manchester City 2018-19 Annual Report

42

